Social Media Marketing Starter Pack
Deciding Where to Post on Social Media

Does my Business Even Need Social Media?

Social media can be a great resource for small businesses. It allows you to tell
the story of your business and it only requires a little bit of time and creativity to
be successful. Many restaurant and bar owners use social media as a sole source
of their marketing since it doesn’t require a major financial investment up front.
This gives you the chance to try different strategies without feeling as if you’ve
wasted money.

You may be thinking, “does my business need to use social media?” The answer
is yes. An active social media presence is vital. 10-20 years ago, you would find
a business’s information by consulting a phonebook. Now, customers use the
internet to learn about a business from its website, Google listing or social media
presence. If you make it hard to research your business with little information
available, customers may move on to another business that IS easy to find and
research.

Pick a Social Media Network to Focus On
So, you’ve decided to make a commitment to trying social media, but how do you pick which
network to use? There are so many social networks out there: Facebook, Twitter, Instagram,
LinkedIn, Pinterest, Snapchat, Tumblr, and YouTube are the most popular. However, don’t get too
caught up in being everywhere and on every platform. It’s better to pick one or two and be great
at them, rather than to spread yourself too thin.
When you first decide to make an account for your business, think which platform makes sense for
your clientele. Based on the demographic of those that frequent your business, they may prefer
one platform to another. The best way to narrow down a few options is to survey your regulars. Ask
them where they find out about new businesses or which platform they consult before visiting a
bar/restaurant. While you’re having the conversation, you can ask them what kind of posts they’d
like to see from you on that specific platform. Do they just want to see your weekly specials? Or,
would an incentive or deal make them more likely to follow you?
Facebook is the most popular social media platform for businesses but Twitter is also widely used.
Some businesses prefer Twitter because the updates are shorter (you’re limited to 280 characters)
so you can send out updates a few times per day without annoying your fan base. Twitter is also
great to monitor the conversation around your business. Unlike Facebook, most Twitter users have
public updates, which means anyone can see them. You can visit Twitter’s site and search for your
business name to see if anyone is currently talking about you!
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Facebook vs Twitter

Facebook
•
•
•
•

Easy to Use
Insights
Most Popular
Events

It’s the most chosen media platform. There are a few
reasons that people may choose to devote most of their social media marketing to
Facebook.

It’s easy to set-up. Most people have a personal Facebook page already set up, so it’s only a
few more steps to create a business page.

You can gain insights on demographics. Once you start to gain fans on
Facebook, you can find out more about the users that follow you. This can be found by visiting your page
and clicking “Insights.” Knowing more about the users that follow your page can be a huge benefit. It can
help you craft offers and also develop a better understanding of your customers.

It’s used by a lot of people. So, your customers are probably already using it. Your
customers are most likely already scrolling through Facebook on a daily basis, so it makes sense to try to
get their attention on a platform they’re actively using.

Utilize the Event tool.

You can create event listings for your concerts, bands, karaoke, or
even menu specials. Once a Facebook user clicks “I’m Interested” or “Going”, the event listing will appear in
the user’s newsfeed, which means all of their friends will also see it. This can help spread the word for you.
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Facebook vs Twitter

Twitter
•
•
•
•

Quick to Post
Easy to Monitor
Talk with Customers
#Share Events

Tweet short updates. 280 characters makes tweeting a fast way to get
your message out. Since the updates are short and precise, it’s okay to post the same
or similar message or update at varying times during the day or week.

Monitor conversations. They may already be happening around your business. By using
Twitter search, you can see what has already been said about you in the past, and routinely check on
mentions of your business going forward.

Talk directly to your customers. Twitter makes it easy to appreciate happy
customers in real-time and have the opportunity to apologize and make it right for unhappy customers.
Most Facebook users have privacy settings that prevent you from seeing their updates, meaning that the
user would have to post on your Facebook page in order for you to be able to see it. With Twitter, this isn’t
usually the case. Most Twitter users have public updates, so finding conversation about your location can
be as easy as searching for your location name.

Encourage participation during events or specials.
Create your own hashtag and tell customers to tweet about it (ex. #HappyHourAtBobs). Events are also
a prime time when customers share pictures and videos of what’s currently happening--which makes it
a great way to find content to share. You can retweet directly from Twitter without privacy concerns, but
if you want to share on other social platforms or on your website, it’s best practice to make sure the user
approves and give them credit for the post.

Although it takes time and resources, using social media is a smart business decision that we recommend
all business owners utilize. Not only does it help give you findability with potential customers, but it also
gives you an inside look into what your customers are saying about you. Seeing what customers like and
dislike can give you ideas for events, marketing/promotions or even menu items.
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Facebook Checklist

Create a Facebook page

Add content to your page (cont’d)

In order to create a business Facebook page, you must first have a personal
Facebook page to associate with it.

•

If you don’t already have a personal Facebook page, you can create a new
account at http://www.facebook.com or log into your existing account.

Once logged in, to create a business page, 				
visit http://www.facebook.com/pages/create/

•
•

Create a “Local Business or Place.”
You can add staff members or business partners (through their personal
Facebook accounts) as admins to help you manage the page.

Add content to your page
Add a page name, category, address and phone number – VERY
helpful to increase your visibility online! Make sure this is always kept
up to date.
Add a profile picture and cover photo.

•
•

			

For the profile photo, we recommend using a logo if you have one. 		
Your Facebook business page is a great opportunity to start building
your “brand” and help customers identify you.
If you don’t have a logo, that’s okay! You can always have one created
in the future if you choose. In the meantime, it’s a good idea to 		
use a photo of your business. We recommend something that will be
recognizable to your customers – like a picture of the front 			
of your building.
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•

Be creative with the cover photo! You could use a different image of the
business, or photos of your food, drink or entertainment. Just make sure
any photo you add represents you well, is clear and not blurry.

Fill in as much detail as possible in the “About” tab on the page.

•
•
•

You want to make sure that potential customers can learn a lot about
you from this page.
Add your menu and keep it up to date.
Helpful details might include parking availability, services and cuisine.

Congrats! Your business now has its very own Facebook page and
you’re ready to start marketing with Facebook. Your next step is to
create your first post. For ideas on what to post, check out our blog,
“What to Post to Promote Your Licensed Gaming Location on Social
Media.”
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Twitter Checklist

Create a Twitter Page
Unlike Facebook, in order to create a Twitter profile, you do not need to
have a personal Twitter profile.
To create a new account, visit http://www.twitter.com and click “Sign Up.”
Enter your full name.

•

Because this name WILL appear on your profile, we recommend using
your bar/restaurant’s name.

Enter an email address and create a password.
Choose a username.

•
•

This has to be unique, so it may take some time to find something that
isn’t already in use.
Try to keep this as close to your business name as possible, so that you
are easy to find on Twitter. You may need to add numbers to it, or the
name of the town in which you’re located.

Twitter will ask you what topics you’re interested in getting updates on,
which you can either select or click continue to skip.
Twitter will give you the option to import your contacts from your email
provider. This is optional.
Twitter will make suggestions on who to follow. You may choose to follow
certain suggested accounts or not.

Congrats! Your Twitter profile is now set up.
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Confirm your account and add content
to your profile
Twitter will take you through a tutorial on how to use each of the sections.
This is helpful for anyone not familiar with how to use the platform.
Make sure you confirm your account by checking the email address you
used when you signed up.

•

You’ll see a notification at the top of your page asking you to confirm until
that step is completed.

Add a photo.

•
•

In order to have your Twitter profile help tell your story, you’ll want to add
a photo. You can do that by clicking the camera on the left side of the
screen and then clicking Upload Photo.
We recommend a logo, if you have one, or a picture of your business.

Fill in your profile.

•
•
•

You can do this by clicking your photo icon (or if you haven’t uploaded
a photo yet, the profile will have a gray background) in the top right and
then click “Profile.”
Click “Edit Profile.”
Add a header photo (similar to a Facebook cover photo), your bio, 		
location, website and a theme color. You can also change your 		
“Full Name” in this section if you are unhappy with how it appears.

Congrats! Now that your page is filled in, you’re ready to start
tweeting and talking to your customers.

